MBA Curriculum (Siam University)

The total credit requirement 42 Credits (14 Subjects)

1) BunYIwnY (Core Courses) 27 #U8NA
Core Course 27 Credits
500-610 ANSAANITNITHANA 3 (3-0-6)

500-611

500-612

500-613

500-614

500-615

500-616

500-617

700-111

Marketing Management

N3IANITAITRY TINUNNNTRY LaZNITAIUAY 3 (3-0-6)
Financial Management, Financial Reporting and Control

Aadurt Nuuyd wasngRnTsueddns 3 (3-0-6)
Leadership, Human Capital and Organizational Behavior
Ms9an5idanagns Msdnnisnisufoanig uazussemAviaiienudsdy
Strategic Management, Operation Management and Corporate Governance
for Sustainability. 3 (3-0-6)
Lﬁwgmam%ﬂ'1ﬁmfmﬁammmmammtﬂiﬂﬁﬁ’u 3 (3-0-6)
Managerial Economics for Competitiveness
nsdan1saluladfdviauasszuvasaumea 3 (3-0-6)

Digital Technology and Information System Management
mMsadgsiafierfiugaen MsAndsoenuuunasuiangsy 3 (2-2-5)
Leading with Value, Design Thinking and Innovation

My Tendeya Jayausehivg LLazmiL%auisuaqm%q 3 (2-2-5)

Data Analytics, Al and ML for Business

sy UTITIdeNeEIng 3 (3-0-6)

Business Research Methodology



2) wuanyaan (Elective Courses)

nguluga 1 5 luga
ThdnAnwdenseu 1 Tuga 31w 9 wilein wazseudvdenesainlugalanladnuay 3
w8

Group of Module: 5 Modules
Student select 1 Module as 3 Subjects (9 Credits) and Select Selective Subject of
Any Modules 1 Subjects (3 Credits) = Total 12 Credits

1) Iﬂ.l@a MKT (Module Marketing): n153An1511501810 (Marketing Management) 9 #i2gfin
Remark: Student select 1 Module as 3 Subjects (9 Credits)
501-610 N153AN13YINNNTNAIN Jadadnd wasinIevieguyiu 3 (3-0-6)
Distribution Channels, Logistics and Supply Chain Management
501-611 ﬂ’]i?i’e)miﬁ/ﬂx‘lmi(ﬂmﬂLLUU‘UUimei 3 (3-0-6)
Integrated Marketing Communications
501-612 nsaafiodinden dan LAYSIIINALIA 3 (3-0-6)

Marketing for Environmental, Social and Governance

ELRIERRIGE a'lmsmﬁaﬂﬁﬂwﬁﬁuﬂuiu@,aﬁ 3 wdaenn

(The free elective, Select 1 subject from this module as 3 credits)

501-613 MMIAAIANAINVAEILLOLTTY 3 (3-0-6)
Marketing for Multi-generation

501-614 N139A1ATENINUTENA 3 (3-0-6)
International Marketing

501-615 ANSIANITAITHAINAIVIA 3 (3-0-6)

Digital Marketing Management

2) luga AFM (Module Finance): A15U3115UsYALan15¥Y (Accounting and Financial

Management) Remark: Student select 1 Module as 3 Subjects (9 Credits)



502-610 N13RugIRaYsEYnd Lasnalulagnenistiu 3 (3-0-6)
Applied Corporate Finance and Financial Technology

502-611 N59ANTAINLTIAS 3 (3-0-6)
Wealth Management

502-612 NTAATIERTIBNUNNTUYT 3 (3-0-6)

Accounting Reporting Analysis

I ndenied arunsaidendnunivlulugail 3 wiaein

(The free elective, select 1 subject from this module as 3 credits)

502-613 NISRY WAZNITEUIAITTENINUTENA 3 (3-0-6)
International Finance and Banking

502-614 N5URTNIRULAYNITIANTT 3 (3-0-6)
Financial and Managerial Accounting

502-615 nsmvaunely warnsinnIsAILes 3 (3-0-6)
Internal Control and Risk Management

502-616 NTIATIN HaEN1TINNITAUNUTINALNS 3 (3-0-6)
Strategic Cost Analysis and Management

502-617 UsziiullagiunmeniBeins 3 (3-0-6)
Current Issues in Taxation

502-618 Uszinutagtunmamaluladansaumeni syl 3 (3-0-6)

Current Issue in Accounting Information Technology



3) Taupa HXM (Module Human Capital and Experience) MM353AN15)uNyee Wazn133nn1s

Uszaun1sal (Human Capital and Experience Management) 9 #u28fin

Remark: Student select 1 Module as 3 Subjects (9 Credits)

503-610

503-611

503-612

Amggiiazmsdinnisnsiasuulaaitemudiu 3 (3-0-6)
Leadership and Change Management for Sustainability
NANSLAZNITINNITYUUYYE 3 (3-0-6)
Strategies and Human Capital Management
Usziusanadelunisdanisyuuyeduaznisianisuszaunisel 3 (2-2-5)
Contemporary Special Issues in Human Capital and Experience

Management

I ndenied arunsaiiandnendvlulugail 3 mienn

(The free elective, select 1 subject from this module as 3 credits)

503-613

503-614

503-615

MM530a15N19NIFIANTT 3 (3-0-6)
Communication in Management
N1513591MBTDIUAZNITIANITAIUTALES 3 (3-0-6)
Negotiation and Conflict Management
JEUUANTAUNAFIMTUNTIANTNUNY WY 3 (3-0-6)

Information System for Human Capital Management

4) Iu@a IBM (Module IBM): nﬂiﬁ'ﬂnﬁiqiﬁaizwdﬁﬂﬂiztwﬂ (International Business Management)

9 w28nn

Remark: Student select 1 Module as 3 Subjects (9 Credits)

501-614

502-613

504-610

N139AINTTIINUTEINA 3 (3-0-6)
International Marketing

NSRULAZNITEUIANTIZMINUTEIA 3 (3-0-6)
International Finance and Banking

N15A1 NTAIYU kAN UUBTINITENIUSENA 3 (3-0-6)

International Trade, Investment and International Business Laws



Avndenis aunsaiendnuniunlulugail 3 wisefn

(The free elective, Select 1 subject from this module as 3 credits)

504-611 nsIanssruuladafnduasiasedngguniuy 3 (3-0-6)
Logistics and Supply Chain Management

504-612 nagNsUInNTIN dmSugsiaseninalsewme 3 (3-0-6)
Innovation Strategy for International Business

504-613 N5V TTEMINNUTEINA 3 (3-0-6)
International Accounting

504-614 Funundsgaunisaliowde 3 (2-2-5)

Seminar in Asia Experience

5) ngu3¥1N153N15N3LU (General Management)
TinfnwideniSeuseidantugalanld Willdwauniein siuvisdudiuu 12 wibeis
5) General Management subject group (General Management)

Students choose courses from any module. Have the number of credits Total 12 credits

nUAN13AUAIIBEE (independent Study categories)
500-631 N13AUAINDETE 3 (3-0-135)
Independent Study



