ﬁmﬁm?mﬂé’ff 19703155919

NI INGIaEFI U

1

NANgAS
Suumheinnaeamdngns 42 mhefn Taglimnitnasinnasgiundngasseiueaudng
ddnnuamgnsIunsMIgaudnwlaimuall
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= a v = a 1o a a ¢ .
WHY ¥, kRUNISANETEUN1IsANEIIUsIeIv lagliinineaidnus (Non  Thesis
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3.3 sianedvlunangns

ANUINEvasiIaYluangns

500 N8 saUsEIUMRRINYINY §1UUTMTTIND
500-10X QUAR ﬂzjﬁﬁzma%mﬁugm

500-11X REGR nauIv LY

501-22X RGN nauIgINsURT

502-22X N8 NAXIVINTIANITATAAA

503-22X QERR nALIvINMTTANINTNEINTUYWYE
504-22X QERR NAXIYINITIANITNITRULALNITEUIAS
506-22X N8 NAXIVINTINNTTINATEN U SEINA
507-22X N8 nauArnsdansvialy

509-22X QERR nauArnsdanslsausuazvioailen
510-22X QERR NAIYINTIANTONTLUFANY

3.4 S8R INUIUNLILAR
1. nquAvunu (Core Courses) 17U 27 nUIene
UnAnwagdesdnyIndedu 9 9189w leetdendwwnuainnguivn lnenguiviwny

UsenNaumigseIvInal

500-110 ATsganansiiionsdang 3(3-0-6)
Managerial Economics

501-110 nstyiiionsdanis 3 (3-0-6)
Managerial Accounting

502-110 N15IANITNITNAA 3 (3-0-6)
Marketing Management

503-110 NSIANIINTNENTUYWE 3(3-0-6)
Human Resources Management

504-110 N15IANITNITNY 3 (3-0-6)
Financial Management

505-110 NsInN1TMAlUlaBLaY TEUUANTAULNA 3 (3-0-6)
Technology and Information Systems Management

506-110 NFIUNFUNATYFAILALDNTLUANY 3 (3-0-6)
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Economic Integration and ASEAN Studies

507-110 WOANTIUDIANITUAZNITAAUGUA 3 (3-0-6)
Organization Behavior and Corporate Governance

507-112 N5IANTSTINAYNG 3 (3-0-6)
Strategic Management

508-110 nsinnisladaAnduaznisadunig 3 (3-0-6)
Logistics and Operations Management

506-222 N39AN533NATENINNUsEINA 3 (3-0-6)
International Business Management

508-220 n133nn1ssruuladafnduazinsevigaunu 3 (3-0-6)
Logistics and Supply Chain Management

700-111 seLUpUITIdemsdaneans 3 (3-0-6)
Research Methods for Social Sciences

700-201 ADINgudmsUTUARRN Y 3 (3-0-6)

English for Graduate Studies

dwdutin@nefiGeunau n. (WU . 2) Fosamedeu

500-300 WeNdnus 12 (0-0-24)
Thesis

dusutinAnenfiSeunau 2. Fosamadeu

500-301 NNSAUAINDETY 3 (3-0-6)

Independent Study

2. nguAvNABNANE (Elective Courses)

[

U 4 v %30 12 mhein nangasuIisesnaumdndia dnquividendsil
1. ngadvnsUnd
NANIVINTIANITNTAAA

nauIvINTIANMININeINTUYYE

a [

ﬂE]:lI’J‘U’]ﬂ']‘iﬁ]ﬂﬂ’liﬂ'ﬁlﬁﬂLLﬁ%ﬂ’]'ﬁﬁU']ﬂ'ﬁ
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na
AALAYINITIANITILU
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7. ngadmnisdanismslsausuuaznnsvieaiien
8. NAWIYINITIANTBUGEUAN
WU N (WUU N, 2) v AnerinusuazAnuiaiusedvdiudy desameifoutou lagld
waninael ennquivduame 1 nay leedesamsidewsow lusedvivenguivdenianiy
nausine q lasidenanngsdvlanguivmids Gundenanengu) egies 13 3 niefn
Wi v LHUNsAnwTLiunsAnwanusgivlagliviiinerinug fesmmaidouieu laold
nannal dennguivtuaniy 1 nay legdesameideusey lusiedvivenguiviiesnaniy

naueng 9 Wnedenannguivlanguivmvile Gyndenamzngy) sgetey 4 w1 12 wiiedn

a v

FEIVIFNRNIENAY Teail

1. nguA¥N5UY¥ (Accounting)

WUAMNFIYIUNU Prerequisite

o

naun1sAnelunguivudenianizil desdiiiunnnuiivunw: 501-110: nM5UnAien153ANIS

wieldsumseydiaingussens

Prerequisite: 501-110 Managerial Accounting or authorized by lecturer

hAnwannsadendnuuszneudae 4 Jyndenannguivid wieiden 500-302 anfafinun
@uifleui 2 397) way 2 Jendenainnguini

501-220  NISORNLUUTZUUT YT 3 (3-0-6)
Accounting System Design

501-221  nsUQATEWINeUsTINA 3 (3-0-6)
International Accounting

501222 mIsiATIEdnnIsRuiienIsnRuLasdnaula 3 (3-0-6)
Financial Analysis for Planning and Decision Making

501-223  suUszanaazn1ImIuAuuUTENIe 3 (3-0-6)
Budgets and Budgetary Control

501-224  SyUUAITAUVANINNITUYT 3 (3-0-6)
Accounting Information Systems

501225 dunuinmstyiiienisdanis 3 (3-0-6)
Seminar in Managerial Accounting

501-226  @unUINSURTNIHOINT 3 (3-0-6)

Seminar in Tax Accounting
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501-227  @uNWIN1TERUUYT 3 (3-0-6)
Seminar in Auditing

501-228  @uuWINSURTINITRY 3 (3-0-6)
Seminar in Financial Accounting

500-302  @viafnw 6 (0-36-0)

Co-operative Education

2. ﬂi&juaﬂﬂmiﬁmn’ﬁmsﬂa'}ﬂ (Marketing Management)

WUAMNFIYIUNU Prerequisite

7

neun1sAnwlunguivndenianizil desdiiuanuiivuny: 502-110 MIIANITNITAAIN %30

Insunseudfanngusseny

Prerequisite: 502-110 Marketing Management or authorized by lecturer

hAnwannsadenfnuuszneude 4 wudenainnguiunil vieiden 500-302 anfafinu
(Bsazidiouin 2 3v1) ua 2 %%ﬁaﬂmﬂmju%’nf

502-220  ASHAIUINARS U9 lILAZSIAN 3(3-0-6)
New Product Development and Pricing

502-221  ANSIANISTOINNNITHAN Uag ladamnd 3(3-0-6)

Distribution Channel and Logistics Management

502-222  N1FIANIIANTAESNANTAAIALAZNITLAIYN 3(3-0-6)
Promotion and Advertising Management

502-223  A1IRRAINTENINUTENA 3(3-0-6)
International Marketing

502-224  A1TIUNITAAIN 3(3-0-6)
Marketing Research

502-225 mi?iamsﬁmqmimmmquyjmms 3(3-0-6)
Integrated Marketing Communications

502-226  M1SIANTQNANFUITUS 3(3-0-6)
Customer Relations Management

502-227  N@gNSN1SAUEN 3(3-0-6)
Retailing Strategy

502-228  NAYNSNITAAIAUINIG 3(3-0-6)

5
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Service Marketing Strategy
502-229  N@AYNSNINNITNAIN 3 (3-0-6)
Marketing Strategy
502-230  AUNUUINITINNITNITNAIN 3(3-0-6)
Seminar in Marketing Management
502-231  msdnnsmdvgdianvsetingd 3 (3-0-6)
Electronic Commerce Management
500-302  @viafnw 6 (0-36-0)

Co-operative Education

1. N§uAYINITIANMINYINTUYEY (Human Resources Management)

WUAMNFIYIUNU Prerequisite

naunisAnelunguivudenianiell deadiiumnuiivunu: 503-110 MsIANITNTNEINS

uyEd uag 507-110 ngAnssuasAnIsuazMIMiugua vielasuniseusiianngusseny
Prerequisite:  503-110 Human Resources Management and 507-110

Organization Behavior and Corporate Governance or authorized by lecturer

thAnwannsadendnuuszneudie 4 wudenainnguiunil vieiden 500302 anfafinu
(Bsazidiouyin 2 3v7) ua 2 enmﬁaﬂmﬂmju‘iﬂj’nf
503-221 SEUUENTAUNAZISUNT
INININENTUYWS  3(3-0-6)
Information System for Human Resources Management
503-222  gn@wmnIINdNius adarnisdeny 3(3-0-6)
WAZANNINLTIY
Industrial Relations, Social Welfare, and Labor Unions
503-223 A seNsdanis 3(3-0-6)
Communication in Management
503-224 fUNWINTINNTNINYINTUY WY 3(3-0-6)
Seminar in Human Resources Management
507-220 maz;}’ﬂwLLazmﬁmmimiLﬂﬁsuwaa 3(3-0-6)
Leadership and Change Management

507-221  A1SLA590I0I94UAENITIANITAINTALDS 3(3-0-6)



Negotiation and Conflict Management
507-228  N15USENBUNNST wArUINNTINGIAY

Entrepreneurship and Business Innovation
500-302  @MN9ANE

Co-operative Education

Judindnedy a191U5n155500
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3(3-0-6)

6 (0-36-0)

4. NFNIYIN1TIANTITNITRULALAI55UIANT (Financial & Banking Management)

WUAMNFIYIUNU Prerequisite

7
£%

§an13 wag 504-110 M13IANINMTRY WSeldsumseudiianngussens

Management or authorized by lecturer

naunisAnwlunguivnfananizll desllituauivunu: 500-110 AswgAmansiionIs

Prerequisite:  500-110 Managerial Economics and 504-110 Financial

inAnwanunsaidendnwiusenaume ¢ ¥ EanaNnguivIl weiden 500-302 @nfa

A (@aziiiouni 2 3u0) uas 2 Fvdenainnguini
504-220 NAENSNNNITRUKALNITINUHUAE
Financial Strategy and Tax Planning
504-221 AANARULATAAIAYU
Money and Capital Markets
504-222 mﬁLm’lzﬁmﬁmmuuagmwa’lwﬁ
Equity and Bond Analysis
504-223 NITRULAZNITEUIANTIZNINUTEINA
International Finance and Banking
504-224  MIFINUNUUTEAUAY A1E LazuIAN
Insurance, Tax and Inheritance Planning
504-227  nmsawulugsivedamsuning
Real Estate Investment
504-229  MTIATIBVRTIENTOUNUS
Derivatives Analysis

504-231  RANNNITINUANUNNITRULAZNITINUHLIBLN By

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Principle of Financial and Retirement Planning

504-232 NIIINLNUNTTENV Y

3(3-0-6)
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Investment Planning

504-233 NNTIATIERTIBIIUNNITRUY 3(3-0-6)
Financial Reporting Analysis

504-234  n15RUgIAIUTEYNA 3(3-0-6)
Applied Corporate Finance

504-235  s¥UUNTHUDAAY 3(3-0-6)
Islamic Financial System

504-236  A1T5UIAITHAZNNTHUDAAN 3(3-0-6)
Islamic Banking and Finance

507-226  MSUIMSASAREIMSUSIAVUIANAN LAY 3(3-0-6)
YU
Credit Management for Medium and Small Scale Business

500-302  @nfafny) 6 (0-36-0)

Co-operative Education

5. N§UIVINTIANTIFINTLNTINUSEINA (International Business Management)

ﬂy Ya . .
WUAIUIIVILNY Prerequisite

7

4 = 1A = dy v a A Ya Y a !
naunsAne lunguividenanizil ABIUNUAIINGIVINU: 506-222 N1TIANITFINVTENIN

Usea viselasuniseusiiaindussene

Prerequisite: 506-222 International Business Management or authorized by

lecturer

ﬁum’mifﬁhﬂmu NHUIYINITIANITIINATLNINIUTELNA
Prerequisite International Business Management Group
501-110 msty@iien1sdnnis 501-221 M5UYTIZNINUTEINA

501-110 Managerial Accounting 501-221 International Accounting

502-110 A15IANITAITAAN 502-223 N13NAINTLNINUILNA

502-110 Marketing Management 502-223 International Marketing

504-110 N3IANITNITHY 504-223 N1TRULAZN1TFUIAITIENINUTEINA
504-110 Financial Management 504-223 International Finance and Banking
506-110 NMFIUNFUMALATYINMALONTUANYY | 510-220 WAIWINTNAULATYFNIRNTEY
506-110 Economic Integration and ASEAN | 510-220 Development of ASEAN Integration
Studies

506-110 MsfunqumaAsygiakarendeufinw | 510-221 Mavirgsnaluendeunasiunnisainigs
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506-110 Economic Integration and ASEAN | 510-221 Doing Business in ASEAN and FTA
Studies

tnAnwannsadendnwusznaude 4 Jyndenainnguind vieiden 500-302 @
Rafinw @emfiounh 2 397) uay 2 Ivdenainnduieni

501-221  nsUAsEnINUsEIe 3 (3-0-6)
International Accounting

502-223  N1IAAINTENINNUTENA 3 (3-0-6)
International Marketing

502-231  msdanswdvgdianvseding 3 (3-0-6)
Electronic Commerce Management

504-223  ANTRULAZNITTUIAITTENINUILNA 3 (3-0-6)
International Finance and Banking

506-220  NNIAUAENITAWUTENINNUTEINA 3 (3-0-6)
International Trade and Investment

506-221  NMINEEINATENINAUTEINA 3 (3-0-6)
International Business Laws

510-220  WAWININGNATEINADNTLU 3 (3-0-6)

ASEAN Integration Development

510-221  M9YgINalueLTEULALIUANTALES 3 (3-0-6)
Doing Business in ASEAN and FTA

500-302  @unniaAny) 6 (0-36-0)

Co-operative Education

6. mju%mn'ﬁﬁ'ﬂmiﬁ“ﬂﬂ (General Management)
Unfnwianunsaidend@nwiusenaunig 4 3 udenINNguITMEDNA9Y U Jlungy
Janil vide don 500-302 anfiafinw @sdfisunii 2 Jruar 2 Twudenainnguivnil
505-220  S¥UUFIUTBYATING 3(3-0-6)
Business Database
505-222 wAluladansauwmekazn1sInnIseIeYiegunIuy 3(3-0-6)

Information Technology and Supply Chain Management

505-224  N1SIANNTANNS 3(3-0-6)
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Knowledge Management
500-302  @vnafnw 6 (0-36-0)

Co-operative Education

7. nguAvinisdanslsausuuaznsiaaiilen (Hotel and Tourism Management)
thAnwannsndendnuuszneude 4 dvidenainnguiuni wie Hen 500-302 an
Rafinw1 @swifisunh 2 397) uay 2 Ivdenainnguiui
509-220  wAluladansaumadInsun1TInnIg 3 (3-0-6)
nslsausunarnsieaiien
Information Technology for Hotel and Tourism
509-221 mi'«i’mmﬁswmmiamuﬁLLas’qUﬂizﬁ 3 (3-0-6)
Facilities Management
509-222  msdansmsUszYn InssAns wagnsvieailen 3 (3-0-6)
MICE and Tourism Management
509-223  mIsWaLNSieaTienegadbu 3 (3-0-6)
Sustainable Development of Tourism
509-224  A1SIANITAUNINAITUING 3 (3-0-6)
Service Quality Management
509-225 nalnnisraindnsunislsusuuaznIsviendies 3 (3-0-6)
Marketing Mechanism for Hotel and Tourism
509-226 ﬂasmémﬁﬂm'ﬂﬁaLLﬁmLazmsvimLﬁsn 3(3-0-3)
Strategy for Hotel and Tourism Management
500-302  @nfadn®) 6 (0-36-0)

Co-operative Education

8. N§UAIYINTTIANTTOUTeUANYT (ASEAN Studies Management)

WUAINFIYIUNU Prerequisite

7

naun1sAnelunguivdeniawizll fesdiuadudiviwny: 506-110 N1STUNGUNINATHFA
warongeudny viselasuniseyliiangussens

Prerequisite: 506-110 Economic Integration and ASEAN Studies or authorized

by lecturer

WUANIIVIMNY NguI¥1n159AN19555A5eNI19Us LN
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Prerequisite International Business Management Group
501-110 Mstgydifion1sdnnis 501-221 n3UQYTsEninNdszmne
501-110 Managerial Accounting 501-221 International Accounting
502-110 A1SIANISAITHANN 502-223 A1SAANNTEWINUTENA
502-110 Marketing Management 502-223 International Marketing
504-110 N15IANTIINITEU 504-223 N13RULAZNITEUIAITIENINUTLING
504-110 Financial Management 504-223 International Finance and Banking

UnANwILARIANYIIYT 506-224 WAIWINISNFULATYFAIDNTLY kag 506-225 N15¥g3Aaluy
puduuazuNnITA LGS way idendudulunguindl 8n 2 w1 wie 1den 500-302 anAadine (Fae
Feuwh 2 397) uag 2 Tvndenannguiud

501-221  nsUQAsEriIeUsENe 3 (3-0-6)
International Accounting

502-223  NSARIATENINUTUNA 3 (3-0-6)
International Marketing

504-223  NNTNULAZNNTEUIANTIENINUTEINA 3 (3-0-6)
International Finance and Banking

506-220  MNIAMAENITAIYUTENINNUTEINA 3 (3-0-6)
International Trade and Investment

506-221  NMINETINATENINUTEINA 3 (3-0-6)
International Business Laws

510-220  WAIWINIINGNATENADNTLU 3 (3-0-6)

ASEAN Integration Development

510-221  M3vgsnalueBeunasiunnIsALEs 3 (3-0-6)
Doing Business in ASEAN and FTA

500-302  @wfiafnw 6 (0-36-0)

Co-operative Education

3. nguIvEINNWUFU (Foundation Courses)
Fwlunquiviasuiugiuiidalidmsuind@nwidnsansfneszdulsyainsaivduniily

U3M35309 seRndnsansfnwszauUigginsaviuimsgsiouaiinugiunienisseuliduluaud

A7) )
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pruznssunstdinAnunimualfsdoniouluinvesnaduiviaduiugwlasifumiefouay Ll
Anmruundavauiloduiansfing
500-100  9gu)sATHFAIANT 3 (3-0-6)
Economic Theory
500-102 m'iﬁ'fg%miﬁuﬁugm 3 (3-0-6)

Basic Financial Accounting

500-103  FBBUTUIUEIMTUNITINNTT 3 (3-0-6)
Quantitative Method for Management

500-104  msldmeniiumesiugsia 3 (3-0-6)
Computer Application in Business

500-105  nmwdsnguuuiiugiu 3 (3-0-6)

English Foundation
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e T 1S
=
3.5 LLNUNISANEN
%3 =) = % ~a s ds,
nangasuIsIsNaNmUndin (USuinugiu)
Ui AMANTSANYN Lan P& Fo3wn Mhein
1 1 15 dUanih 500-102 | Say@msiuiiugu (sifumiaefin) -
502-110 A15INNITNITAAA 3 (3-0-6)
504-110 A1TINNITNITRU 3 (3-0-6)
XXX-XXX Fvnu (1den 1 3v7) 3 (3-0-6)
U 9 (9-0-
18)
Ui AANISANEN a0 W Fo3w VATelng
1 2 15 §ansh 500-103 | FWdeUSunudmsunisinnis (ddumiienin) -
507-112 | n153nsBanagns 3 (3-0-6)
506-110 | NM13TUNGUMAATEFNILALNTLUANY 3 (3-0-6)
XXX-XXX Ay (@on 1 391) 3 (3-0-6)
53 9(9-0-18)
Ui A1ANISANEN a0 W Fo3wn VATelnl
2 1 15 dUas 700-111 sedeuitidemedenaans 3 (3-0-6)
700-201 AMwdangudmsuiadiafnwm 3 (3-0-6)
XXK-XXX Jywnu (den 1 30) 3 (3-0-6)
oo | ATanignguividien 130 3 (3-0-6)
37U 12(12-0-24)
Ui AMANTSANEN 187 e Fo3wn VAvenlg
2 2 15 §ansh 500-300 | Anendwus  Whu N WUU N2 e/ 12 (0-0-24)
500-301 ASANWBNNA WHY U 3 (3-0-6)
oo | Avnamgngiividen 3 3 9 (9-0-18)

53 12(12-0-24)

394 42
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um e IdaE
=
3.6 LLNUN1IANEI
v ) =) 7 a 1 o dgl
nangasumsgsnaumUndin (laiuSuiugiu)
Ui AANTSANEN 380 b Gele Fo3v Mhein
1 1 15 dUa 502-110 A1FINNITNITARN 3 (3-0-6)
504-110 A159ANITNITRY 3 (3-0-6)
XXX-XXX Fwwnu (Gen 1 37) 3 (3-0-6)
W 9(9-0-
18)
Ui AMANTSANEN e SIEN Fo3w wIYAn
1 2 15 duai 507-112 | Msdan1sienagns 3 (3-0-6)
506-110 | MsFungumaasygNLazeTeuRny 3 (3-0-6)
XXX-XXX unu (Gan 1 3) 3 (3-0-6)
53 9(9-0-18)
Ui AMANTSANEN e SIEN Fo3w VATelnlg
2 1 15 dUm 700-111 seidauitidenedenudans 3 (3-0-6)
700-201 | awssngudunsuiudinfng 3 (3-0-6)
XXX-XXX vunu (Gan 1 3) 3 (3-0-6)
oo | Avnamznguividen 131 3 (3-0-6)
37U 12(12-0-24)
Ui A1ANISANEN 1381 SadIv Fo3vn WA
2 2 15 §ansh 500-300 | Ane1dnuS  wWu A WuU N2 wise/ 12 (0-0-24)

500-301 ANSANWLBAIA WNY ¥ 3 (3-0-6)
oo | Avnamznguividen 3 3 9 (9-0-18)

5 12(12-0-24)

3 42
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3.7 A195UNY5187YN

500-300

500-301

ANYNTINUS (TRESIS)..reeerveerreeeneeesseesessesesessessssessasssssssssasessssssssssesesssssssssssess 12(0-0-24)

Anwiangridevselymndnfnwaula  Faaseuagunisiiddeluidenduiusiunguividen

InglfszleuiTidenegsialdegregndes

Study topics or problems of interest to students include doing a research which

related to a group of concentration by using a research methodology.

ASAUAI1DETE (INdependent STUAY) ... e eeeeeeeeeeeeeeeseeseessesenenes 3(3-0-6)
Anwangitenielymntdnfnwauls FansounqunIsuNugsAa WWuUIsEUUIY kagnsv

AUsny lnenoaausenaIsusenaunIsAnYInIg

Study topics or problems of interest to students include doing a business plan,
working system development and giving recommendation. Then, present by

report writing.

NgUIVUEITUNUFIU Foundation Courses

500-100

500-102

NOYLATHFANAAS (ECONOMIC THEOTY).covereerrvrrrreessseenssessssesssssssssessssessss 3(3-0-6)

¥
v A

VO LATYIAENTIANIATEAUNUGIU N ungAnTSUEULAA Nun1saEan Ngufesn1sgsia s1a
Yaduniswdn nsnsganeseld wasngulAsugamansuinin n153nAINTIUNINATYFA IS-LM 113

Wanuleuuasygna ladesnniasiasygiaseninssineg

Basic microeconomic theory; consumer behaviors, production theory, business
theory, production cost, income distribution, as well as macroeconomic theory;
measurement of economic activity, principles and ideas of the IS-LM, economic

policy formulation, stability and international economics.

Ugy¥n13i¥uinugu (Financial Accounting Basic) 3(3-0-6)
Anudtasesnstydussinalngludagiu vuiunisuaztuneumaiaNIs AT IERTIEN1sALAE
sUsvusuNsRulaenaly ietausyananisluntsueniiiieddes lnegudulmilulelunis

IAseiiianisinaula
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ﬁmﬁm?mﬂé’ff 19703155919

NI INGIaEFI U

The understanding of basic concept of accounting, accounting process and
techniques and the general format of balance sheet and financial reports for

decision making.

FWFUTUIUEITUN15IANTT (Quantitative Methods for Management).......3(3-0-6)

e deUiinaldlun i eimadmsgsio wu arsnhandu mswanuasaanaiezdu s
negeuanNfigiu nslivguinisdndulanieldaniunisainng q nquinisanduius nguonase
warN13ATZIRTIUTIUlneAdamans TUTWNSUEUATY Nquiinud nqulAd nquinisdndula
meldnuliiuiuey madianismaniianzay (Optimization) wanA1SMANFsEALaLAARN 115

Uszanaun1s (Forecasting) 18435013 naenudnwtaannsIdeaiidunuiion1sianis

Quantitative theories which are applied in business analysis, such as probability,
distribution of probability, hypothesis testing, the application of the decision
theory under various scenarios, correlation theory, regression theory,
quantitative analysis by linear programming, g¢ame theory, queuing theory,
theory of decision making under uncertainty, optimization techniques, principle
of maximization and minimization, business forecasting, as well as operation

management research principles.

mﬂ%’ﬂauﬂamaﬂuqiﬁﬂ (Computer Application in Business) ........cccceeeeevnnee 3(3-0-6)

JEUUToYALAEY1IE15VR9TEUUUEI AR lNTadu Tngondendnnisdnnisussanateyaiasiiaiun

a

ToYasrIglATed TIUTINITUATIENTLUVNUYDIDIANITHALLTRNEAY 9 A1 ureuiuneslugsnand

unumtumsdndulaveseuimslunisdnnisgsiaadedagiu

Data and information systems in the contemporary business system by relying
on principles of data processing, upgrading data with machines as well as the
analysis of organizational work system and other important topics related to
computers in business which play a role in the decision making of management

in contemporary business management.

mMwdanguuiuiugu (English Foundation) 3(3-0-6)

Vinwen1sile N3N 115811 LaENsWEuNWISINgY elunsesnidesnwdingunisiley

Besrulosiu n1seuieanudila wesnisulalszlonnwdingy
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Drill in listening, speaking, reading, and writing of the English language with
emphasis on pronunciation. Simple essay writing, reading comprehension and

translation of English sentences.

nauldvIwny Core Courses

500-110

501-110

\ATEFANEASIINEN15IANTS (Managerial Economics) 3(3-0-6)

nsthnguiiasvgamansluvszgndlflunisdndula felusesduganiauazamaia Gesaudanns
AATILVANUARINTVRUTINALAEI YL YRINAIN NISHARLAEAUU N Bf51A1 Msdadulania
gshanelideulamanisnanadiunndneiu msudeduiianysaluaznisynvin nsdaassmineins
vilafng 9 1ileUszlovigeanlunisudanaznisaiieils naonsulydsieldusz v

AN RULALULEUIENTRULALNTARIVDISTUA

The application of economic theory, both macro and micro, in decision making
as well as the analyses of consumer demand and the characteristics of markets,
production and cost, price theory, business decision under different market
structures, e.g. perfect competition, monopoly, the allocation of resources to
maximize production and profit as well as gross national product, balance of

payment and government fiscal and monetary policies.

'
=

N135UYYNaN153ANTS (Managerial Accounting) 3(3-0-6)

Bnsuteyan1an15yTunlelun191eun UseaunagAluaueay N1TIATIEAIUNITRULAY
ANUAITUSTENINNIUNITRY NMFIATIEvInewUsenousulas IenuYeIasulyd MlaTen
wazuwlanuMLNBYeILYL 38N UTRUYLTILazAUYLLUTLE AUnULIRTEINNITIATIE NGNS
AUNUNITNER AuFURUSIERIuYY Usinawasiils nisdndulanigldniadonsng q n1s
dndulafrtunisasu MssulszinaionauuiazasaIugn Msianamsiiiunuuugae

2 Lazn1snvuasIAIleu

Study the use of accounting data in planning, coordination and control,
financial budget analysis, the relationships between financial budget, balance
sheet footnotes analysis and auditor’s reports, the analysis and interpretation of
costs, method of total cost accounting and variable costing, standard costing,

analysis of the varied results of production cost, the relationship between cost,

17
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503-110
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volume and profits, decision making under various alternatives, investment

decision making, budgeting for planning and control.

N153aN131190a10 (Marketing Management) 3(3-0-6)

watlansianisniseainludagdu weinssuguilan nsuldiunain MR Evikasnensal
ANHABINNTYBINAIA NSIFRNNALNSLAENNTIANTSINgINUAILNUSEANN1IAaIA(Marketing Mix) 113
TR NTIADIANT NITATUANLATNMTUTHTUNANUNIAIUNITAAIN TINNINTIATIwRTgy e

q wagrteazllunisunladagnininmisnaia  saufsssuunenisnalakuuA3aYiy (Network

a

. < 1 = = = 9 1Y a 1
Marketing) \ugamanisnaindnuilstosnaniesiusznounisnegsnagiusinalaenss lnal

o & U 1 CY % =1
FnTJufpaiusiIna1s nglensaAnw

Contemporary marketing techniques, consumer behaviors, market shares, the
analysis and forecasting of market demand, selecting strategy and management
of marketing mix, planning, organization, control and evaluating marketing
results as well as the analysis of problems and solutions in marketing, including
the organization of network marketing as a new marketing channel direct to the

consumers without going though middlemen, Use case studies.

N153ANTTNSNEINTUYEY (Human Resources Management).........mmmnne: 3(3-0-6)
ununagntnved uIMsluaunsiantsninensuywd A3ussulunisdanismineinsuyed
NIFINUANUNTNEINTUYWE N15ETINLaZARLEDN NSENBUTULAZIAILT N1TIMUHB WIAA N5

Ussillunan1suf iR n15usmsandng a3annis wasAInauLudue

Role and responsibility of managers in the management of human resources,
covering ethics, planning, recruitment, training and development of human
resources. The study of the concept and system of evaluation and the

management of pay, benefits and other remuneration.

A159AN131158U(Financial Management) 3(3-0-6)
#ANN153MN19N153U N159ANIIAUNITRY Mseszikazlddeyainsieaunisiu n159nnis
Rununyuisy n13dnmdunulusaiayu lassadraduyu Juduna dunuueadumu wasidul

NANNTIANITNTRUTZAUEVDIANTUNNTIEUANS 9

Financial concepts, financial management, the analysis and utilization of

financial reports, cash flow management, mobilization of capital in the capital
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markets, structure of investment budgets, dividends, the cost of capital and
emphasis is placed on the principles of high level financial management of

financial institutions.

505-110 n153an15mAluladuazssuuansauLng (Technology and  Information  System
MANAGEMENT).....eeiirerrenririrersississsseasessessessissssassesssssssssssssssessssssssssssnns 3(3-0-6)

wIARkaENguNIsIANIsmAlLlaE unumveanaluladienisaiassandsty Jadeddgdmiu
nsdansmalulad dgdnsmamalulad nssviunmsmainnssumalulag NAgNENINGINg
waznagnsmanalulad nswunelulad Maaelawmalulad N159enNRUUBIANIT UNUINTDS

29An3A99 Tunsimuimalulad sasaaunsaldnwnisdanismalulad

Utilization of information technology to gain greater efficiency and effectiveness
from operational and managerial systems, the components of information
system for management, the roles and functions of information system for
management strategy for business and technology. Technology planning and

transfer, design of the organization and development of technology.

506-110 N193UNFUNILATEFNILALDUTEUANYT (Economic  Integration  and  ASEAN

SEUAIES) e e s e s s s s s s s s e e s e s s s s s s s s asssssasasesans 3(3-0-6)
V9 W kAT USLLANTBINITTINNGUNINATEFNY Ngud] Customs Union kagUseleviuadnissiungy

MEATHIIINAUINITVRINTTIUNFUNALATEFRAlUSEAUNTNIATALRNIE HAUINITVOINFUARA

a 4

Fglsy Falnadusdegeraiasegialan Wamnnisvesnguasugialugiiniaduqlaeidungu

Y

o ' =

DNTFULAZIOWY miﬁﬂmﬁ'aamegﬁwmmzmﬁu,azﬂajmﬂismmﬁﬁmmﬁwwmamLszjsJuLLazLaL%EJ
To study theories and types of economic integration, the theory of customs
union and the benefits of economic integration. The movements of regional
economic groupings, in particular the development and emergence of the
European Economic Community and the impact on the world economy. The
emergence of the other regional economic groupings, with the emphasis on
ASEAN and Asia. The study of the economies of areas or regions which are

important to ASEAN and ASIA.



507-110

507-112

508-110
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WOANITNBIANITUALAISANNUQUA  (Organizational ~ Behavior and  Corporate

Governance) 3(3-0-6)

VU AENGANTTUVDIRIANTTINANg B kas U UR Insaniznisindula siudangfinssusing q ves
yAraluadAnis nMsdsundasunlusagnisaliunisvetesdnisiielidlawagaiiunisdnnis

wardsnslussrnisle wudnmsanwlududnineuayidneassdus) Anglunisdanisuazandula

= ]

I MANNTHUFILVRINTMTUgRaNINITNA Inemdedaiidmladnudeduy nlanuaenados

Y

fuusyguasughanefiesiinssumaunanssidegimsdinse e fafienswaunididulay

datfuiienvamannisiaziuIu]uRia

The behavior of organizations in theory and practice, especially in decision
making as well as the behaviors of individuals in the organizations, change and
operations with in the organizations for effective management and control. The
emphasis is on the study of psychological aspects and various experiments
which are helpful for management and decision making. The role and
importance of corporate governance in the organization, which take into
account the interest of all stakeholders within the philosophy of sufficient

economy for good practice and sustainable development.

miﬁ'ﬂmﬂ%ﬂnaq‘l/lﬁ‘(Strategic Management)...... 3(3-0-6)

WYIuHUNagNs A1vuan15na wleuie WiningwasnagnsuegsnaluseaumIey naonIuns
sndunulndulumuwnutaznisdssifiune Ainsziuonannguesdym Tesiziwwimadonly
msuidaymiiieligsiadsseguazUssauanudisalaluanmidsunvadlviionnaunudiiunis

Feelunsdndula lnefnwinstifinw Aequazinaumn1egsna (Business Game)

The setting up of strategy and the determination of mission, policy, goals and
business strategy at various levels as well as the administration of the plan, its
evaluation, and analysis of various scenarios and alternatives using case study

and business games to help making decisions.

n1sdanisladdfnduaznisaniunis (Logistics and Operations

Management).........c..... 3(3-0-6)

W/NMTIANIINTEUINNITAY) TUN1TRUasanImnineInsvesssia 1w Ingiu w1 uag aunsal

nswdnnagn1sailivnusng eenuiluduiuazuinisdiiogy Tnefiansansiufanszuiunses

o o

1DUNSNEINT AUAWAZUSNSIULAazTUnUaE19lUs AN A narUseansua wWinnmuinwelunis
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Ansziuazdadule  sawiafieademnuaunsolunsudsiuludinsudauasujiiinnsaneld
ANLIABLTLANA Lﬁam%mmauﬂqmizmummawﬁwmumﬁmmimswamuasﬂﬁﬂami
paonuAIAEIRusEI i iy madusesdn msdvuadiduny n1sdans
AN sruumsinmsdiuladafind uasnisdanisdanaluladvesmandasiuaznszuiuntsenag i

PAAIMNTIUNITHANFUAIUATAITUIAS

The analysis and design of production systems in decision making context,
principles of organization of various resources for production and conversion
into goods and services, the delivery of productive resources, goods and services
in various stages with efficiency and effectiveness, to enhance the ability to
analyze and make decisions, strengthening competitiveness in different
environments, planning and management of production, productive sequencing,
quality management, logistic management and technology management of

product and process.

N1359AN1333N3521319UsEINA (International Business Management)...3(3-0-6)

Uy maenann1slun1sdnnisgsnasendnelssna Wi uigussuun1sinn1sesdnsvesuseminy
IR NTIANITTEUUNTANTUIIU N15INWHULALNITAIVANTENTNUTENA WlBUIBAIUYARINT
anmuandeulunisduiugsfio Ussiumsdanisiduduulevisuas masidunugsiasewig

Uszne et lussyndldiunisdnnisssiaseninuseweegdiussdnsam

Philosophies and principles of international business management with
comparison of transnational firm’s organizational systems, ~management of
operation systems, planning and transnational control, human resource policy,
business environment as well as study various issues relating to efficient
management of policy and operations of international business. Process of

international business negotiations, protocol, success factors and tactics.

n1sdanisszuuladafnduasiasarieguniu (Logistics and Supply Chain Management)

nsimunszuuladafind (Logistics) weatuayunagnsnegsiavesians Inefiansanfanssusig

a

9 MINNAVDIDIANITLTU N1TFDAIT NITINNITAUAIAINGD N1TIANTITAGIAUAT NITVUAILAZ TRV

a

159U IAs1eikansenuvasseuulaldaindniineUsea@nSanvesianis
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The development of logistics system and supply chain to support strategy of
business organizations, taking into consideration overall activities such as
communications, inventory ~ management, warehouse ~ management,
transportation and plant location. Analyze the impact of logistics and supply

chain on efficiency of business.

52108UTEITeN1eFIANAIEnS (Business Research for Social Sciences).......3(3-0-6)

nsruIunside wadlasglunisiiusiusudeya nsuszanadeya nmslasizideya n1si3eu
swaAteuitelflunisdaduls msaunlasin1sids mseszuuanudde msquiegie nsadis
WUUABUAY NMTIATIEATIWTIUALITIRNA I Aaanaun1sUszanadayauayiiaszideyaniy

LASDIABURIMDS NSEIANWINAINUITuLAYEINAATNUS

Study business research methodology, the various techniques for information
gathering, data processing, the analysis of data, research report writing for use in
decision making, research project development, planning research system,
random sampling, questionnaire design, model building, quantitative and
qualitative analysis, data processing and analysis by computers, case study of

research results and thesis writing practice.

audengudnsulusinAne (English for Graduate Studies)............ 3(3-0-6)
NMINALTINEENT81U NMSTEU ATANTSWTEUTIBY ANENIENIIEINT SNYALLANIZBITINT
VINYEN1ITNANNNIIBINWRUUANNU Uagn1seueg 1l WsALdAninegsiaaiylnl iieldly

nsiseulundngns

Reading skill development, writing, technical reports, technical terms in business,
participating in English speaking seminar simulation. More sophisticated external

reading assigned. Modern business “Jargon” and vocabulary.
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neju"aasu'u,ﬁamaww (Elective Courses)

500-302

501-220

501-221

d@nnNaRNET (Co-operation EAUCAION).......veeurveerveenreasnsssesnenns 6(0-36-0)
UnAnededuifinuiunanadiouwduninnudansi a @a1udsznouns Asu 1 71ANSANY
muavTITAmLakazdaueran1s iU URNuseamnsdluainndn wevininisuseidiunasin

919138MUSNwaniafny wilnnunauannsujiRauluaaiudseneuns

Students will be trained as a temporary employee for a semester in a
workplace. Then, they must perform their performance results to a co-operation

educational advisor and a co-operation employer from the workplace.

U |

N1359BNWUUITUVUYY (Accounting System Design) ......cceeeeeeeeceennee 3(3-0-6)
anudluiisafuszuudoyanenstydluduiiisatesiuesdnsssauaznisaruguansly
AudiiussE N iamsmegsiatussuutayanemstyd nauiinistyBuardunounisufon
Tumseenuuuszuuladlimnzaniuanudesnsvesgsfialszinndngg sawnisussifiunauas

szuuld msininwgluniseenuuuszuutyidlaeldnsdldnw

General Knowledge about accounting system relating to business sector and
internal control, relationship between business management and accounting
information system. Accounting theories and process of accounting system
design suitable for many types of business requirement, practical application

for accounting system design by using case studies.

S 1

N30T T2RI9USEINA (International ACCOUNtING)..u..uuuvveereeeeeenreenenes 3(3-0-6)

o

= a °

N30 TRaEI8UNNNITRUEINTUTINITENINUTENA KUIAPUAAIUNITIMNULAE ATUA

o

Wl e U ANNgI19e N1TUUAANRUATIRUTENA aNINLINRNNALATHINININANTENUABNNS

Fgnheszme nMsnenulaslanedayalusun1sRudmsugiaseninaseing 11nsgiung

a

iy
JoyAuarnisaeulnydseninnUseing nM5iRseiiunstuuaznBoin e tesd miuginasening

Uszine

Accounting and international financial reporting, concepts of financial planning
and accounting conversion policies, conversion of foreign currencies. Impact of
economic environments to international accounting, report and data disclosure

in financial statement for international business, accounting standard and
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international accounting audit, financial statement and tax analysis related to

international business.

o

ASAATIZENNISTRUNENITNULazAndula  (Financial Analysis for Planning and

Decision Making).......ciiiiinciesisisinemmnnens 3(3-0-6)

sulsTnaUssanene Telessiiumsiiu Surerinseiiunsduiionsnanusazinaulalng
nslinamsiinsgideyamadind swdsdnuiamuazdediiamegiifertosiusunsiiu el
anudlalunisinansinseiluldedngneies Msvseliunamugsnalaglddeyanarilsuag
Joyan1ansUayd naenaunisuseyndlilaswasiinisysediusan lngldgrunedayd (Accounting-

Based Valuation Framework)

Types of budget, financial analysis methods, process of financial analysis for
planning and decision making, by analyzing accounting information. Study of
problems and limitations of financial statement for correct understanding and
application, evaluation of business value by using profit and accounting
information then, applying to price evaluation structure by accounting-based

valuation framework.

Julszanamazn13AUANIUUTENIN (Budgets and Budgetary Control)...3(3-0-6)

'
P

ATEUIUNITIAYINUUTE LN TRULaENsALELY e liduaTeailalunisinawaunils Ans
USEauaULaEAUANNIIALTLNY AFOAUNTAATIERAUNY NMTIATIIIUYTELIUAININAINTTY
5rUUUYTve91n1AsTRazeAnI1sTliuasninils walawazisnisinsudssua wunisAuin

NANAR NAULAZUTTAVENINYDIDIANTT

Process of financial budgets and operations as a tools for planning, profit,
coordination and operation control. Cost analysis, budget report by activities.
Accounting system for public sector and nonprofit organization. Techniques and
budget method with the emphasis on productivity calculation, performance and

effectiveness of organization.

FTUUAITAUMANIINITUYY (Accounting Information Systems).............. 3(3-0-6)
wann1suargymeesnisesnuuussuuln® seuuln® 2093578ld 1993al491 19900l 2933
Wil 1RsAuAALrED MIfnwIsyuuTnTuuudus tngldroufiawes N13UHLLAZAIUANTEUY

ansauwmeialdlunismivaunglufiansveduims
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Concepts and problems of accounting system design, accounting system,
revenue cycle, expense cycle, debt cycle, stock cycle, study of other accounting
systems by using computer. Planning and information system control for firm

internal control by executive.

funuN1sUYBNaN153AN15(Seminar in Managerial Accounting)............ 3(3-0-6)
AATgvkarefuetnsimguiasnannsianisme B segndldlunisunlam dmua
wleune ens3s MadndulalaeidenidennnaanatuayunisfineAuainuagn1sdansmmenisiyd

Tuanmundesnazsivgnsalagiu lngldnsdlfnw

Analyze and discuss theories and concepts of managerial accounting and
application to problem solving, policies setting, methods, decision makings.
Selection of various topics for research and accounting management under

present environments by using case studies.

funu1n13Uy¥n1¥91n3 (Seminar in Tax Accounting) 3(3-0-6)
Terwiuareduseiinisimguiuasnannismianisdydansensudszgndldlunisudladem
Muuauleuny gnsis msdadulalaeidenideunnssiatuayunisfinwAuaiwagnsUyions

luanmwindeuuavinsnsailagiu tngldnsdifiny

Analyze and discuss theories and concepts of tax accounting and application to
problem solving, policies setting, methods, decision makings. Selection of various
topics for research and tax accounting management under present

environments by using case studies.

AUNWINTEBUUYY (Seminar in AUTItING)uuueeueeeeemerssrsssssssssssssseene 3(3-0-6)

BT uarefusieiamsdmgufuasndnnisnisaeudydundszendldlunisunlatym dmua
wlgue gnsis nsdndulalagidenindeunnsnanativayunis@nwauaiwaznisasuladly

annwindenazmnnsailagu lngldnsdifiny

Analyze and discuss theories and concepts of auditing and application to

problem solving, policies setting, methods, decision making. Selection of various
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topics for research and auditing management under present environments and

present by using case studies.

FUNUINTUYINI5R[U (Seminar in Financial Accounting)...........ccceee.. 3(3-0-6)
TaTzkareAuTedmIsing el winn1sn1sUIn1sRu kavinsgunsUnBudssendlelunis
wiledeymn Awvueulouie gnsis nsdedulalagideniideunnssiiaduayunisnwdunitiaz

nsaeulndluanimuandeuwazmnnisaidagiu lngldnsaldnw

Analyze and discuss theories and concepts of financial accounting and
application to problem solving, policies setting, methods, decision makings.
Selection of various topics for research and financial accounting management

under present environments by using case studies.

nsWaILIEAnAaa Induazsian (New Product Development and Pricing)....3(3-0-6)

NITUIUNTHAIUILAZDINLUUNAR ALz UTNIS nsdndulald onnandueinieg nsldenuidely
miaamm‘uLLazﬂ’wmmé‘mﬁwﬁmaamuﬁﬂmuiamawﬁmﬁm%ﬁugm WITTIANAR AU N15219
FLNLNOINANA Y ey Product Portfolio mannaunIsvnd@auNandusiLazn1skuginan i

wazsuIn1stui Usetanveswiunu uleunguaznagnslunsimuasinidum

Process of design and development of product and service, decision making on
product selection. Use of research for design and product development,
including study of basic products policies, product life cycles, product positioning
and product portfolio, product testing and new product and service introduction,

types of costs, policies and price setting strategies.

N199ANIIY0INIINITAAIA way  tadafnd  (Distribution  Channel and  Logistics

Management)...... 3(3-0-6)

FoMN1IRARLURINITTRERLAEIMULEUAILAZUINNT TEUUATOIIENIINTEIUAUAALUTNNT
U AnsuanazUsednsnin wuiAnnsdanisladafind n1suSnsgnen seuvaIsAumA N3
FANMIAUAAIART NAYNSNITVIUATE UWaE NITRAAWUUNENETEAUTY Y38 NISRAIALUUIATEYNE 1ag

Tensaidnen

Marketing channel for merchandise and services, effective and efficient

distribution network for goods and services, concept for logistic management,
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customers servicing, information systems, management of inventory and direct

sale strategy, Multi level Marketing or Network Marketing, using case studies.

A159ANTISNISEILEIUNITARIALAZNIS LB (Promotion and Advertising
MANAGEMENT)....ucuriurrrrrrererressessiessissesssssssssassasssssssssssssssssssssssssssssanss 3(3-0-6)

mnuduiusszninanisduaiunismatn fudiudszanmanisnandus msimun nagns nais
wazMINaRulunNTduaTuNIIAIn MIvenuuwazUsTlluNamufennislawan Ul uuaeg
n13 lndnnisuagnguiuaznamsduaiidomensnaiauaznisdeans ilemasoungunislinmg
Tawanlunszviunisideans msviiddoiiensiaun nagnsnslawan nsuszanunissulavan

UNUWIVDIUI B9 NMT9DNLUULATN1TUTZIIUNAYDINTT LY

Relationship between marketing promotion and other marketing mix. Setting
strategies, methods and planning for marketing promotion. Design and
evaluation of different means of advertising, emphasizing the use of concepts
and theories and research in marketing and communication, advertising in
communication process, research conduct for strategic development of
advertizing estimation of advertising budget, role of advertising companies,

design and evaluation of advertising.

N139a10352%319UeNA (International Marketing).........coo..eeveeerveervenenn. 3(3-0-6)

wnmuAnnsiansmarlugsAvseninalssa e lianusannunuuazivuanagnéfiaenndes
AUANINWINRBNYBINAIATENINUTEINA Lﬁamﬁmmamqmmﬁmeﬁmqmmnmwammm
ANNUINTOUNNAIUNTITRY VNG LATHFND MIRUNTFUIANT TausTsuuangAnssuguslan
Tusnauszima msnaususasinesdnsiionsiidunusasasunsimuanagnsaiuysyaun

ANSRANNEINSUR UL

Concepts of marketing management in international businesses for planning and
determining relevant strategies consistent with international —market
environments. Subject content covers the analyses of market differentiation,
political, legal, economic, financial and cultural environments and consumer
behaviors in the foreign countries. Organization planning for operations, and also

the determination of marketing mix strategy for foreien markets.
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A1539N15MAA (Marketing RESEArch)..........uuceeeeeeneeenesesesenenes 3(3-0-6)

nszvIUMsYInTITeIfievnduiunddtlusuniseaniionisdndule 1y nsdendieeis
n3d1519 M3dunval msifiudeyamslusudd nsdwinazismsifiusiusuteyadug nns
Ansesidaudeya madeuneaiss Tasfnwauidensmanailévinuud msfimiseaunis

[

3]

re))

Research process applied for research conduct in marketing decision making, i.e.
a sampling selection, a survey, an interview, data collection via post, telephone
and other data collection, data analysis, research writing by  study from

previous marketing research and then an exercise in writing research reports.

miﬁamﬁm\?miﬁamLLUUginmn'li (Integrated Marketing Communications)

fnNwazNTHRAITNNNIIAINTNAIAY NMINUNTaeansingltinieslodearsnienisnainfidnnsy
Taua nslawan N19dRaiunIT918 N15AAINNIRTI N15UTEEIdNRUS nasldntdnaueiy n1sdn
Aanssufivay maduadouees msthwulUuioR nmsmuauuaznisUszdiunanislddenies @eu

LEUNISEREITNNTAAIN ENSEIANY

Key principles, strategies and tactics of Integrated Marketing Communications
(IMC), emphasing an on-going, interactive, cross-functional process of brand
communication planning, execution and evaluation, and exploring the various
methods of communications, including advertising, sales promotions, direct
marketing, public relations, interactive and interpersonal contact, Examine the
synergistic effect across communication approaches and the perspectives of all

relevant stakeholders in such a way that brand value is maximized.

msﬁ'ﬂmignﬁﬂﬁuﬁuﬁ‘ (Customer Relations Management).........cc.c..... 3(3-0-6)

@ Y a

Allenunar dunouraIn1IINNTRNAENITLS nagnslunmsinwignAniuuazaiagnalud unum

Y

¥ 1 ' o £%

wagninNveduinis niineu waluladuazteyadniansidsenisdnnisgnanduius inadanis
Jansgnanduiusluldlunisadisauaiunsalunisudsdunasanufianelaliiuguilan 14

ASMANY

Process of customer relationship management. Strategy for keeping existing

customers, attracting new customers. Role and duties of executives, personal,
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technology and information in the management of customer relationship.
Techniques in the management of customer relationship so as to enhance

competitiveness and customers satisfaction.

NagNSNITAIUAN (Retailing Strategy)........cweeemmmmemeeen 3(3-0-6)
Anwszdulumsddn msmmuesuniedu nsutsiuseninemsiuanguuuuaeg nanssny
vaunAluladansaumenanIetisauniu n1sdnn1sluiuaudn wasnisldnagnsiuauauls

oA Mstdnagnsluszauiud Hud nseatauemden waznisnanlaglideuszaneieg

a

Wiy Insimluazing

Study retailing trading concepts, shop position determination, competition
between various retailing models, technology impact on supply network,
retailing shop management and using strategies focusing on customer. Strategies
at shops level, shops, marketing catalog and other marketing media i.e.

television and radio.

naqws‘mmmm’%mi (Service Marketing Strategy)......ccccceeeerseeereeunenee 3(3-0-6)
ANYUZIANIZYINAILAE N ANTTUYENEUTINAF MTUAUAIUINS drudszaunianisnannlugsng
U3N13 NSTUIUNITIANIINAYVIENNNITNAINATOUARNNITINNAY N15UUNULUURUR nsAivauwas

MUTBEUNG  WEULKUNITIAINEIMSUTIAIUINS

Unique market for service and customers behavior for services, marketing mix for
service business, process of marketing strategy includes planning, plan

implementation, control and valuation of marketing plan for service business.

NagNsnN1eN1naIn (Marketing Strategy) 3(3-0-6)

HapmmenismaneiiAnlussdnsgsianiessinsilivisnariils Tnosjatiudvinavesfuilnaiiinasie
nstedudlunaanarduandonmnismaiaiviilfianisiadulanaunaunagndiuyssaums
nsmann louA nagnsnaniue nagnssa nagnstemnanisindming uaznagnénisdoasvng
NSRRIV ENAENSNISANATUNIIAAA BNYTAANINTZUIUNTTNINITIATARIUANI ST UKL NS

AUANNITIINAgNSAILUTTANNINTIAAIANTLY

Marketing problems of business organization and non-profit entities, emphasizing

the influence of consumers on purchases of goods, and market environments on
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decisions to devise strategy for marketing mix, product strategy, pricing strategy,
distribution channel strategy and market communication strategy or market
promotion strategy. Marketing process starts from planning to put the marketing

mix strategy into practice.

FUUUINTTIANITNTTAAIA (Seminar in Marketing Management)............... 3(3-0-6)
Ansvvikazeiusiefnisiimguluasndnnisinnisaatnuidseynaldlunisundaym dvua
wleune ensds Msdndulalaeidenidewnndsiatuayunisfinysuaiuasn1sdanisnisnainiy

anmngesuazivnnsallutdagiu lagldnsdlnm

Analyze and discuss theories and concepts of marketing and apply them to
problem solving, policies setting, methods, decision makings by selecting various
topics to support study, and marketing management under present,
environments using case studies.

nmsdansdlvddiannseding (Electronic Commerce Management).....3(3-0-6)

=3 a

wwRavaInsndlvddiannseiing n1sananrunagvswnduddiannsedindg weluladenagineites

=3 a

sEUUInwIANUaRAfLArTEUUTTEIRY nguInenalvdBlannseling n1sUszendldnidivd

ddnvsedndluguuuunnag nislavanuazmsduaiunisnansinriinsusseduiusiiuled nagns
warladeiiiiluganudisa nmsleseinsdnuludssmanazsinaUseme nsvilassnisiiioadu

Punasg AN nIating

Electronic commerce concept, planning electronic commerce strategy, various
technology concerning the  security system and payment system, legal
framework for electronic commerce, the application of electronic commerce in
various business activities, advertizing and market promotion, including Web

design, website advertising, strategy and factors leading to success.

FTUUATAUMARIMSUNITIANIMINEINTUYEE (Information System for

Human Resources Management),.......co.eeeeeeeeeverserenne 3(3-0-6)

szuvansaumalun1dnnsninensuyed Wulusunsureuiiunesiarseuugudeya ssuuany
Uaoadevestoyaniina ssuunsussiiiunadnu MysenuuukasianszuugenwIinauiiames

- 1Y) o ¢ 1 a a
LW@Iﬁumiﬁmm'iﬂ/l'i‘wEﬂﬂ'ﬁiﬂgiﬂﬁlﬁ]&ﬂﬂﬂﬁi%ﬁ%ﬁﬂ’lw
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Information systems for human resources management i.e. computer program,
database system, data security system, employee’s evaluation system, design

and development of computer software for effective human resources

management.
503-222 QAENNITINANNUS aIaRN1TIANLATANAINLII9U (Industrial Relations, Social Welfare,
and Labor Unions) 3(3-0-6)

vanmswagnguiiieadestugnavnssudusiug unummihivesgramnssuduiusluesdng n1s
nosdng unumvesiheizuia drouneinauaziiegnindunszuiunsgravnssuduiug nmned
\Aeafugranmnssuduiug msdudeidendos nnsiasadeses massiudeinimussanu nsdanu
mstuiuaflumanssnuiaznsaiunnuilaifissninsheusiauazgnin raenaufnwszuy

AERN15FIAN NSUSEAUFIANLAZAITINNG FINTIUNUINVDIZATNLTI9U

Concepts and theories about industrial relations, roles and responsibility of
industrial relations within organization, role of government, employers and
employees in industrial relations process, Laws about industrial relations,
demand and negotiation, settlement of labor disputes, business closure, and

litigation in labor court and creation of better understanding between
employers and employees. Study of welfare system, social welfare and setting

of security and establishment and, role of labor unions.

503-223 M3AasMsM1eN153ANs (Communication in Management).........cocoeuecurecnne 3(3-0-6)
auddyesnsiemuiifinemudisavesiuivis duasuandilonaziinurlunisdeniid
Usedndua Lﬁwﬁﬂmﬂiamquﬁqﬂa%’amﬁmuﬂﬂa sewinsyARaLAY eI IATHaRaN1TADANS
dmsunsdanis mslinseiguiuuuasdemnenseansludnuazdiuiuasngy nsdeansyanss

wagn13deu AaenIuNsEnNsaeALlag TN WielvidugSHanuingUsyasd

Importance of e communication for success of business executives, creation of
better understanding and skills for effective communication. The subject covers
factors between people, people and organization that influence communication
management. Analyze communication setup and channels for individuals and
groups, direct and indirect communication. Practical exercise about

communication methods to meet the set objectives.
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5uuuﬂnﬂ§5ﬂnﬂiw%'W8ﬁniqué (Seminar in Human Resources Management) 3(3-0-6)
AnTwinazaiuTeiinsimguiuaznannisianisnineinsuyeduusegnaldlunisuidem
Mvuauleuty gnsis nisandulalagiieniiveunndaiaduayunisfinyiAuadl uagn133nn1s

ningnsuysdluanmwindeuiasivgnisallutagiu lngldnsddnwm

Analyze and discuss theories and concepts of human resources management
for application to problem solving, policies setting, strategy, decision makings in
selection of various topics for research and human resources management in

present environments by using case studies.

naq‘ws‘mamiﬁuuazmimumum@ (Financial Strategy and Tax Planning).....3(3-0-6)

nANluN133IANTT mia’mLquLLazmsmuwanmfiumaw?ﬁwﬁgﬂusswﬁu’uuas JYYLYIY UANNIT
Joufunaznmsamuuaznsiinsinnades nansznuvesnisdalassaiiemnenisfurazuleus
nsseiutiuna unumvesnSlunsnawunagninisnisiuvesians Anwlassadeesniile
finsanguuuuvesesdnsuaznmsasmulunindausineg Amnzau 19nsdfnudszneunisiBouns

dau

Principle of financial management, and financial control of a company, both
long term and short term. Principle of loan, investment and risk analysis.
Implication of financial structuring and dividend payment policy. The roles and
importance of taxes in strategic financial planning of a company. The study of
tax to determine the company structure and investment in the appropriate

assets. Using case studies.

ARNARULAZAANANU (Money and Capital Markets)........oceee. 3(3-0-6)

LLmﬁﬂmiiwuLﬁuﬂquszazﬁy’mmmwwnLﬁ@lﬂuqiﬁ% iﬁmssmmquiummmLEusxaxﬁy’uLLaxiwz
§77 N130ONATIANINITRUSTIYdUNAY TEILET) nsszaunuluszezeniunaianu lasiaienain
NUYDIUTEINA MaIAN15RY an1dun1sliu Insseauulasnisesniiu nsamulunaianisiiuuag

AAIAYY LUINeAEISNNTamU WieUselewilunisaeu Single License

Concept of short term and long term funding for business purposes.
Mobilization of short and long term funds in the money market, issue of short

and long term financial instruments. Mobilization of long term funds in the
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capital market, structures of capital market , money market and financial
institutions in Thailand. Floating of equity. Investment in the stock and money
market. Investment concepts and methodology in each market. This subject is

useful for students in their preparation for Single License Examination.

N1531A312%ATId15NULALASIA19U Y (Equity and Bond
ANALYSIS).urenrirenrrrenrerenresenrannnes 3(3-0-6)

wannsiugulumMsiesgiiarssuyarnasnu Bnsussdivgamuadaysiigiuuinass
AnanRutuna wuuinaesfnannsenaluandasy wuudnaesmlsnwnde n1suseduyaaiuandey

& aa a

WUUANImS T8n15UsTliuyad1eswIu N1sUssiliugaruanlyvesusenaangidsuniungy

Y
¥ '

PRANMNTIU NITUIMISNgUMaNNINGnTIan U anuiideswiufeiiuanaimil asamiliazyes
MINTamU MIUsEluyaAlasNanauLMIYeIMTasvll AnudeInnsamuluasiansull ns
TAANUAUNIUYDITIAINTIEAN TN TNTINANBULNUKALLEUSRTIHARBULNY NagNSNITaUlURT

ansnil

Basic principles in equity analysis, common stock valuation by dividend discount
model (DDM), by free cash-flow(FCF) model, by residual income (RI) model, and
by relative approach. Warrant valuation method, common stock valuation for
listed companies classified by types of industry, equity portfolio management,
Basic knowledge about bonds and their investment channels, valuation of bond
and their returns. Risks in bond investment and measurement of bond price

fluctuation. Return rates and return rate lines and bond investment strategies.

N1513ULAZNA1T5UIA153 919U T2InA (International Finance and
BANKING) ...vueveerrterierreresessessesessnssessessessssssessessssessessessessssessessessesasses 3(3-0-6)

UszliudAuoan13ugsise nIelsend seuun1siuseninalsene aan15t1sely fain
US1ssnliunswinessina Heulvauemassninassina uimsaandsmansiy dyanaimeh
FUATUATATIANTANERLAT ANUAINRTIMANIUABUUSELANEINTTINSA ANLLEBIINENS)
waniUAsuuszandduey anudesanmsulasaluunisdu msssaufuaneaaniss it
Usgina MIszauRuuanaaandnnindseriteUseng n1sseauvulagnssusauseing n1saamu

Tunguvannindsenitaseme UMIamusenIUsEmaAnsUTMsRuuyuIgusEnIaseing

Key concepts in international financial business management. International

Monetary System, balance of payments, foreign exchange market. international
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parity conditions, financial risk management, currency futures and options,
exchange rate risk in trade settlement and business operations, translation risk
in financial statements. Funding from international debt markets, and from
international equity market, foreign direct investment international portfolio
investment, international capital budgeting, and international working capital

management.

AN59UNUUIZAUNY A% wazusan (Insurance, Tax and Inheritance Planning)

3(3-0-6)

mmiﬁm@fuLﬁmﬁ’umiammuﬂizﬁuﬁs msdamsanuidssie nmsUssiufe nsuseAudin ns
Useiuavnin n1suseiuduaiy n13inriunulseiuiy AUENEYINITINUHLENNE unuInin
MaEuNTRYluNTNwRUAE Tugduuunie msussgndldununduas nsdifinyr wiaudn
Rerfunisnauuusan anudidluiferdunsan fdenssy nszuIumINumuMsIBUNIAN S
UIANWAZAIFIINNTIA N15TAviuauAIBLaENIAN (CFP Module 3 M13MaukuN1sUsEAUY Way
CFP Module 5 MIIUHUNBRAZNTAN) MATANITIATIEMIUNITRULAE NMTIANEINTAIIUNITRY

armth (Wevsylewilunisaou CFP Module 3 wag 5)

Basic knowledge about insurance planning, risk management, general insurance,
life insurance, health insurance, casualty insurance. Preparation of an insurance
plan. Meaning of tax planning, roles of financial planners in various types of tax
planning. Applications of tax planning and case studies. Inheritance planning
concept, basic knowledge about inheritance, will, planning process for
inheritance, inheritance tax. Tax and insentience planning. Techniques in
financial statement analysis and financial project. (This subject is useful for

students in their preparation for CFP Module 3 and Module 5 examinations).

nsasulugsisadensuning (Real Estate Investment................... 3(3-0 6)
BsInnInsRukagnsamulugsitedwniunind aarnuazanrtuifeitesiugsfal n1s
WATilATIN1T Msatuayun1anstunnlasens ulsuigvesiguianagssuunsmineites s

AATITHARBULNULAZLUUIaRINSAnaUle

Principles of financial management and investment in real estate business.

Markets and relevant institutions in real estate business. Project feasibility study
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and project financial support, related government policies and tax systems.

Return analysis and decision-making model.

N1FAATIZANTIFNTOYWUS (Derivatives ANalysis)..........cccmwwmmrereeen 3(3-0-6)

AMnsImvomEseyius dyanfiaeda eeudu eyiudnisiungudu maiamuinaineyiusly
Uszelng uundnlunsiengismasiaseyiué malemgidygniheesa malaszsiesudu
nsdansenudeseinsiaseyius Sanussannalnnsdersuazmaiianisamulueyius lu
UHvnaneuius(Ussmelne) 91dn (umww) taud SET 50 Futures SET 50 Options Stock
Futures Stock Options Gold Futures Interest Rate Futures kazlunaind@unitnynIaisnuLmtg

Uszmndlne (Weusslevtinisaaudninnnisnalnuasinsgiayiug)

Overview of a financial instrument called derivatives, future/forward contracts,
options and other forms of derivatives. Development of derivative markets in
Thailand. Pricing analysis concepts for derivatives. future contract analysis,
options analysis. Risk management in derivatives investment, buy/sell
mechanism and investment techniques in derivatives, Thailand Futures
Exchange (TFEX) Market: SET 50 Future, SET 50 Options, Stock Futures, Stock
Options, Gold Futures, Interest Rate Futures, Agricultural Futures of Thailand
(AFET) Market. (This subject is useful for students in their preparation for

Derivatives License Examination.)

RANNITINUNUNITRULAZNISUNUIBINGE  (Principle of Financial and Retirement
Planning)...ccuecueeueureeeeeneesenseeeeessenseseseaseasesssens 3(3-0-6)

mmiﬁaaﬁmﬁ&J’;ﬁumi’muwumsﬁu \ndesdiovnanmsiiudmiunsuivnsanmadesdiuynna
armFumuna menusadeyaniniuduyers malinssideyadnyana arwdidesu
Aeafundiuldyanasssun  deyafiugiumBfuldyeassssum  msdumaetsznSRuld
yarasssue  msdaiwumsiudesiu  msdidesuivaiunisnasaiotonden 013
Useiudepn  neavuinmdatngdisvnis ﬂaqﬂqué"ﬁau?ﬁum%w ﬂamusamﬁamﬂgw%w 3
UImnsanudssumsnasuitelondea  msasmudmsumsnaunuiielondea  nszuiums
Numumsiudetonden  mynunuiieTunBonudmiuiusneumsdi  unumvestin
Makumsiuiomanen (fovsslenilumsaeu CFP Module 1 fiugnumsTiausuntsiuuas

CFP Module 4 mM31suiuiieisinden)
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Basic knowledge about financial planning. financial tools for management of
personal wealth and liquidity, time value of money. Collection and analysis of
personal financial information Basic knowledge of personal income tax; basic
financial information for personal income tax calculation and payment.
Preparation of a financial plan, basic knowledge about retirement planning,
social security program, government pension fund (GPF), provident fund, mutual
funds fore retirement (RMF) risk management in retirement planning investment
for retirement planning, retirement planning process for an individual person
and for a business owner. Roles and importance of financial planning for
retirement planning. (This subject is useful for students in their preparation for
CFP Module 1 Financial Planning and CFP Module 4 Retirement Planning

examination).

N13INUNUNITAMUY (Investment Planning).........eeeeees coveevvvvens 3(3-0-6)

unumvesmsaspulunisdesenauisdsliungiauazyana SasNanaULLLATANLIABITEY
NANNINET8FIUALNGUUSNNINEG NauYngunanning Aiuuudnasan1snInuAsIAINENNINE
dunsndnsiiulunaianisiiu wdnnsienesinsamuluduning nsdulaslitafefugunes
Tademamaiin Mslnszianvauzuasngfnssuinamu NMsdnasstu amulunguudanning n1s
Uimsngundnninguaznisdaiusunisasmu (CFP Module 2) mM3nainunisasu (feusslov

lun1s@eu Single License way CFP Module2)

To study how investment can create business and personal wealth. Risk and
return analysis for single stock/security and for a portfolio. Portfolio theory, and
stock and financial instrument valuation models. Principle of investment by
using fundamental and technical analysis. The analysis of investors behavior,
asset allocation, and investment planning and portfolio management. (This
subject is useful for students in their preparation for single license and CFP

Module 2 Examination.).

ATIATIZNINBUNTNTSEY (Financial Reporting Analysis)................. 3(3-0-6)
WWIRANUGIALIAUNITIATIERIUN IR IFRS wag 1nsgiun1stndlne dlsdeviuuasndnning
wilimlsseruuiuanas Madmsedusaunde Maliasgidunindssoreny nsUydnstula

N33R InlAuN1Insiu dygrnazniduuensune Buiintauasnaysslevivemineu
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SULUUBU MTBATILARUaMUTENINAING N135IUFINT NTIATIEANSALORTNR nN15Usu

ANSILNUNNNITRUY NIUANE ﬂ’ﬁ%Lﬂi?%ﬁi’]fjﬂﬂ%ﬂdﬂ?iﬁu@]’mﬂEiZLIQG]ﬁ']“MﬂiﬁJ

Basic concept about financial statements/report analysis and International
Financial Reporting Standard (IFRS) and accounting standards in Thailand.
Earnings per share (EPS) concept and factors affecting EPS. Inventory analysis,
fixed assets analysis. Income tax accounting. financial debts analysis, leasing
contracts and off balance sheet debts. Pension and other forms of employee’s
benefit/ welfares. Analysis of intra company investment, merger and acquisition.
International operation analysis. Financial report adjustment. Case studies

about financial report analysis for each group of industry.

N15R3ug3NUsZENA (Applied Corporate FINANCE)....om.wweeeeeeessssmeenee 3(3-0-6)
manumulassaiiesdauiuasiniesiionansiiuiidAyueanisiussia uasnsdinyuieaiu
NFIATILN UNTEU NMTUTMIRUNUMILIEY N15AnFUlIamUIZELE1IMEIUaImY N1TIATIEN
Tassadsweaiumu msfmunleueieafuiuiiuna nsussifiuyadiAants msssauyuiileasns
audvlal#ianis msmusmAans Msusvsanudssesianis unumvesnnSlunagnsis
n15(3uresRanis Tnsaineweant® iefiansanguuuuvesesdns uaznsasmulunindausiiegi

wingau lneinsnaaeun1suszendldluesd JUAn1sm1an1siu (Financial Lab)

Review structure of financial knowledge and instruments in corporate finance.
Case studies about financial statement analysis, working capital management,
Decision making for long term investment , funding structure analysis, dividend
payment policy and company valuation. Capital mobilization concept for
creating corporate growth, merger and acquisition, corporate risk management,
roles and importance of tax in corporate strategies. Implication of tax structure
in determining corporate structure and capital investment in assets consistent
with corporate business. Testing of the theory and concept in Financial

Laboratory.
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F2UUNIHUDEA (Islamic Financial System)......ceeeceenerennns 3(3-0-6)
MANNITIANITNITRUBAIIN N13IANITAIUNITRU N1TATIETLaEldUaYaaINTIBUNITRY 11T
In1sRuyuvyuIgudaany nsiamdunulunaiavu lasaieduny Judune auuvesdunu

WAl UTmANN15IANNINITRNTEAUgasEnI TN SRR 9

Islamic Financial principles, financial management, the analysis and utilization
of financial reports, Islamic cash flow management, mobilization of capital in
the capital markets, structure of investment budgets, dividends, the cost of
capital and emphasis is placed on the principles of high level financial

management of financial institutions.

A135UIANTAZN1TRUBEA (Islamic Banking and Finance)............o..... 3(3-0-6)
WugIULAETENNVENEEa1Y warunuIMANEAserTegnakavan TunsRuBaams1eg lulan
daau Anwin1sswIATBaauiuAsl 1960 ANNANRUSIENININITRULARNVNNeBaa Y

naNNvenATEERIdaa TinstAnwisuIA1sdaay

The nature and foundations of Islamic law and the important role it plays in the
economic and financial institutions in the Muslim world. It will explore the
growth of Islamic banking from the 1960s onwards and non-Islamic worlds; the
relationship between finance and Islamic law; basic principles of Islamic

economics. Use case studies of Islamic banks.

FEUUFIUTYATINA (BUSINESS DAtabaSe)......werrvcerseesnrerrccesssenssnenree 3(3-0-6)

lassaine waile 4of dednrinvesmsdauiludeya nsadie msSenld nsusulsauiudoya saudi
nsAnwlassaiwesszuugudoya ssduszneuiiviliidiudseneuvesgiudeyaanunsayiisny
Sl ominaseunquismsdalassaumadenld msuiulsuiudeya msdanisgrudoya

wninsialassaivegiudeyavats JUuuy aaenaun1sUsEenAldluan nwIARoNA MN9gINa

Structure, techniques, benefit and limitation of database management.
Construction, use and development of database file, including the study of the
structure of  database system. Components of database system that

confunction together. The subject covers database development, database
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utilization and improvement, database management including various types of

database structure. Application of database to business environments.

walulagasaumAkazn159an151A38U8aUNIU  (Information Technology and Supply

Chain Managements...... 3(3-0-6)

nsUsuvesszuUATedI8gUNIUYeIna laelduinnssuveunaluladasaune iwunisly
ﬂiﬂiﬁﬂw%ﬁa%ﬁamqqmaamﬂ%’uﬂqaqsﬁaLLaz%gumaumiﬁ%ﬁumi AaonIUN1TUALON1ANI9TINI
Tl Iagldndnnisveanisdnszuuiatetiegunmuiazimaluladanauna  nagnsvednanisuay
wieluladansaumaaznisdoans Anuiiisrfumeluladffieguaslvsiivy szuueetns Neutral
Networks 3zUUANSAULVNALUU Information Super-Highway #aonauanuLanAIuasalulad

UszLanengeu Client/Server wag Mainframe

This course focuses on the role of information technology (IT) in supply chain
management. It also highlights the contribution of IT in helping to restructure the
entire distribution setup to achieve higher service levels and lower inventory and
lower supply chain costs. The broad strategic directions which need to be
supported by the IT strategy , frequency of receipts/dispatch, holding materials

further up the supply chain and reduction of the various lead times.

miﬁ'ﬂmim'mi (Knowledge Management) 3(3-0-6)
WWIAANIIIAN1IANS Uszianaud nsanenenaus nisldinalulaglunmseeniuuiauiuag
Janisesranuiuaztygivesyrainsluesdnis Jgmnsdanisaiug Jadeurrnudiiouas

Anuduvaslunsiauszuunsianisaug Tngldnsdlfing

Knowledge management concepts, knowledge types, transmission of knowledge,
Using technology for design and development of knowledge and intellect of
people in an organization, knowledge management problems, success and
failure factors in development of knowledge management system by using case

studlies.

ms@hLLaznﬁaw‘luis%dNmeﬂ(InternationaL Trade and
INVESTIMENT) ettt eeteeeseste e eseeseseseetssssesenesessesessases 3(3-0-6)
LLmﬁquwﬁmw’ﬁLmesammdeﬂixwm mamwwmé’mmamﬂﬁaus?iamsﬁmaxmiamu

TenUTEnA AAN1IAUALAANTITITERY SEUUNIRULAYAN TN TRUTENINUTEINA UNUMYRS
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2IANIINITAAN NTTINNGUNIINITAALLATHFAD NITAAAUNNAITAT LIATNITNNNITALAL
WlgurgMsAuazNsaLaIUNITamUTEnINUsEna  nssuIumMsnsdseantaziidi ng seideu
Fothadu fBnsmemaninsfiisades mswaamaaiaidming Jinsgidyminazguassnvesnis
dwanuaziid1nNnIalfng) N19119wU nagnslunisduasunisdionn andunistukasanidu
mMsdaaiunsdienn ssdnsseninalssmaiiAeadestunisdsesnuaziinii ulsunsuaznsdaaia

N3NN5eI9BNUDITF

Concepts and theories in trade and international investment. Effects of
exchange rate on trade and international investment, trades balance and
balance of payments, international financial system and international financial
organizations, role of world trade organization, trade and economic integration,
trade barriers, trade measure and trade policies, international investment
promotion. Import and export process, rule, regulation and customs procedure,
search for target markets. Analysis of problems and threats of import and export
from case studies. Planning and strategy for export promotion, financial
institutions and export promotion organizations, international organizations
related to promotion of export and import, policies and export promotion by

the government.

nQuNegINasEUINUsEIA(International Business Laws).................. 3(3-0-6)

syuunguanefldtiduanuduiuniaasugiaseninuseng asvuomdninasinalnsngg
awé“iyzywﬁﬁmﬁ’uamﬁm%‘ an5Uns dyyInn3vne TennamnanisA ngeEnee 94 ICC ffeatunisen
serinsUseina Yssmdufoiniemsiuazdu q oygnlanainis nguanglvediiesdesiungrung
FENINUTENA ﬁauﬁy’aaa’]ﬂ’umwgﬁ%swﬁmﬂizL‘mﬁLf“{m%’aqﬁuqsﬁ%zwﬁmszwm wazAIIEN

Tymuardenguuneiiinansenusessnaseninaseme

Study the legal system governing international economic relations, its principal
content and mechanism, treaties relating to copy rights, patents, selling
contracts, trade agreements, ICC regulations relating to international trade,
trading traditions and others, Thai legislations relating to international laws as
well as international organizations involved in international economic and
international business. Analyze legal problems and issues affecting international

business.
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m’asQ’ﬂﬂLLasmsﬁ'ﬂmimimﬁﬂuuﬂm (Leadership and Change Management 3(3-0-6)

ngufnaggi sUkuuangiih unumvesfilunisidudihnisideuwdaduesinig a3esssuves

U U

H11 wuIAnLTRINsUABURUaarn1sIANIsNIslAsuLYas telvinviuduaudsuwdasly

anmnmsaidaguuazounan

Leadership theories, leadership styles, role of leaders in bringing change into the
organization, ethics of leaders, Change concepts and change management to

keep pace with present and future situations.

N19L9591ADDINAZN1TIANITAUTALES  (Negotiation and  Conflict Management)

VO BHANITUIUNITVINITIANITANUTAREWMALNI5L959199 583 TURIANTT NTOUAIIUARTILNIT

4 [ v

Tasgvianudauduasinaiadmiunsuidymanudands unumvesguimslunisianisaig

[N

Tauds TRveannudnndsiufanainsmuining) ANUFNTUSIENIIUAAS BIANTITHALTAIUSTTY
naens wazgnsIsiun1suseiiuszusn uagnsindutvin MstinagnsuasrensIsUURUR N5

' ! IS
M09 UUTITY

Theory and,  process of conflict management and negotiation within
organization. Framework of conflict analysis and techniques for conflict
resolution. Role of executives in conflict management, conflict dimensions and
psychological dynamics between person, organization and culture, strategy and
methods compromise and arbitration. Application of strategy and tactics

performed for fair negotiation.

NIUIMsIAsAnEMIUgIAivTUIANaNILazYUINgax (Credit Management for Medium and

Small Scale BUSINESS).....ueeeeeeeereereerreeernenenenes 3(3-0-6)

Mﬁﬂmw'%mimiﬁmé’m%’uqﬂﬁﬁwﬂaa m'ﬁmiwﬁmmﬁmmimiamaﬂqﬂﬁﬁwEJEJ'E]EJ NARNA N
MINsRUMUAUTeTeNATIBERY NMIAuINenIInenlevesduldegnAisedes Auiiugy

vaa

WNeatunguunedfnssudyavdnuseiuvesduioyana nssUiumsiiaeilazeydfaudess

o8 NszUUNMIRAMULanUY nsruIunsuilaniinfidymandudegnedes
Principle of credit management for retail customers, credit analysis for a retail
customer, financial products and interest rate calculation for retail customers ,

basic legal knowledge about contract laws and loan collaterals. The process of
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credit analysis and approval for a retail loan, debt follow- up and collection

process. Management of non -performing loans.

n1sdseznauns LLazu'ﬁ'ﬂniiuﬁqiﬁi} (Entrepreneurship and Business Innovation)

AnunungkazwwInlunsiluguszneunsuaznisiasuadneniufnainassd qudnyaeves
Husznaunts Tgymvesgsfavunanansuazawingen nsualemilonian1egsne n1sdnviunugsia

ANuAafneliAnuIANsTN warnszuunslumsthuinnssudgnisuifuasnislddamnaivg

Meaning and development path in becoming entrepreneurs, development of
creativity and attribute of entrepreneurs. Problems of SME business, searching
for business opportunities, business plan and search for innovation and process

of innovation for applications for commercial purposes.

walulagansaumagIniunisannslsausunazn1svioaian (Information Technology for

Hotel and Tourism Management) 3(3-0-6)
walulagansaumnalunisinnislsasukagnisviesieiadiglunisdndulanunisanniswasnis

UINsgnAnegeliusEansam

Information technology for hotel and tourism management supports making

decision for management and customer service effectiveness.

N33ANTsITUURIMSERULargUnsal (Facilities Management).......... 3(3-0-6)
walulagiviuadeuaznisusegnaldimalulagluniseanwuussuveiansaniunuazaunsal
(Facilities) saufieszuulminiuildlunisdnszuuiniaanaluennis ssuulnih ssuulesiudafse

ASUTERTANSIU SINTINITINNITVDIEE

Modern technology and applying technology for facilities system design and
facilities, New system for mechanism inside building, electronic system, fire

protection system, energy savings and waste management.
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509-222 A193AN1TN15USEYU UNTIANITUALNISYBILNE (MICE and Tourism

MaNAGEMENT.......ceuereererterrresressesaesansessesaesansns ...3(3-0-6)

N3EUIUNTNSUHUMSTaman Msvhsudssanadmiunmsvieadisauuulud Jeuszneusie @nw
g5RaMsdnUszym (Meeting Industry) mMsatfuayunsvieaiien (incentive Travel) Msdauszaungy
#98 (Convention) wag N1IIAUNTIANITAY (Exhibition) wilunmsauuarluusazdiuvomann
UNUIMYDITN NN UNITUTEY USENTUTAnTUTEYu (Destination Management Companies)
Tsausuuagmhsauiiieades nagninisianisvieaiien uaganudiduesnisvieadieinude

daAnsalng

This course examines the lucrative MICE industry (meetings, incentives,
conventions, and expositions) that caters to the needs of business travelers and
festivals and events (ranging from mega-events to community celebrations) that
serve as tourist attractions for pleasure travelers. The role of an expert
convention planner, destination management companies, hotel and related
industries and organizations, incentive tourism strategies and the importance of

e-tourism.

509-223 ATNAILIN15YI091870819898U (Sustainable Development of Tourism) 3(3-0-6)
N38UIUNITIANITNITBLNEINTNadaFwWIndaukasTevUTIANINGT AUudURUETENINg
UnviaieIiun1seysnYnIneInIsssuIALasdawInd auaus nswauIwAaiowien ndnns

VioueIeg g nssuIumMsaseudidulugsiavieaiien

Investigate impacts of tourism on economic, socio-cultural and physical
environments. In addition, the course will explore the current impacts on
tourism industry and sustainability and problem analysis solutions and decision-

making for planning and developing in sustainable tourism.

509-224 N1IIANTITAUAINNITUINTS (Service Quality Management)...........eeeeeennn. 3(3-0-6)
N1330N13 38N15UTNTIAAINNTONBUANBIAILADINITVBIGNAT NANNITHAILIAMAINAITUINIT
ag19saLod NMTIATIEkarUTEENAldNaENENIaNITUINIT NMITHRIUITEUUNITUINITTINAINT

AnausuyAaINTIiNgIves

Management and methods of service highly responsive to customer needs,

principles of continuous service quality development, quality rating, analysis and
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application of service strategy, development of service system to include training

of manpower involved.

nalnnisaanadmiunislssususaznisviesiien (Marketing Mechanism for Hotel and
TOUFISIM) cuuvererrineireneesesessasssssssessesessesssssssssssssssssssssssssssssssssssssssssssssesssns 3(3-0-6)

NUNITNINNATIALNITAANNUINTEMTUNTUsTENATLRRAIMNTIUNITLSIuT LA o uTie)
ASIATIEIUA NN UNTIUTENDUMIBAIUUTEAUNINITHAIN  TUEIUVBINARN I N1SULANDYDINNG
nmsdadme  anuldlasiegnAn  nisdaeutinis  spuuuae  nagnsnIanIIRaInEutemIg

Suwmasiin lne@nwlufanssunislsasulaznisviasiied

Theory of direct marketing and service marketing for practical use in the hotel
and tourism Industry. Concepts analyzed include marketing mix components of
products - presentation communication and distribution - customer retention,
service deliveries, systems and Internet-based strategic marketing, hotel and

tourism applications.

ﬂaqwémi{fﬂmﬂiaLLiuLLa:,’miVia\iLﬁEJ’J (Strategy  for Hotel and Hospitality
MaNAZEMENT)....vevrrerreerrereeiesesssssrssssasseans 3(3-0-6)

o wazn1suszendlinagnsnisianislsasuseninauseng seuuin3edie n13ianislssy

W@ Sews wnsesdlenldlunsiinsient wazudlvdymniindu

Business practice of management strategy for international hotels and
hospitality, system to manage international hotel chain, leaven the tools to

analyses and solve problems in hospitality management.

WAILININGULATYFNDUTEU (Development of ASEAN Integration)...... ...... 3(3-0-6)

Wawin1sven1sdunguresUszwadoudignmadulssrruasegivendeulul 2558 waznis
FIAMINTRUOUTUY 2663 ANUMHNEUALHANTENUTDIUTENIAUATEIAIDUTEU 2558 Wa¥n1T
TIAIVBINTRU 2563 1AT9ai19v0engvunetonnadias NQNUgaIEANIAILNITAT N1TEIULAENTS
amu uaznstdeuionineinsiumsnauua laglanizussnuuaznisiiy Msdsunlamia

'3

lassasamsugia wazlassasnsvaanguuie Jennadwaznginaaiisziinelilueuan nalnesiuse

UsmALLATEIRI0 LT Y
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Development of ASEAN leading to Asean Economic Community in 2015 and
financial integration in 2020. The meaning and implication of AEC in 2015.and
financial integration in 2020. Latest legal structure and regulations in trade,
financial investment and resources mobility across boundaries, specifically,
manpower and finance. The change in economic and legal structure,
agreements and regulations to be forthcoming in the future and their

implication on AEC.

n199igsnalua@eunaziuan13Aas (Doing  Business  in ASEAN  and

nswseuAUnIaukazn1suamlanalun1syingshivnunquussmasdeulagianigitoutiuues

a o

Ing saan1syhgsfatuUssmannguusema@oulinnuanadilaasnianisd FTA Inewy
nMsfinuszuuATYgnakaznsUsznevgsiakarnsiululsswadounduihunglaeane
VATUNITAT NITREU NITAY kagNITARUEELIIULaENSNEINT Tandlunisiaunieniu

an1dnenssu IMINTIN UaruINITAUEUAIN

Preparation and searching for business opportunities in the ASEAN countries,
especially around Thailand boundary, including countries that ASEAN have free
trade agreement (FTA) with. The emphasis is on the study of the economic
systems and business operations in the ASEAN Countries which are targets of
Thai business especially in trade, finance, investment and manpower and
resources mobility, in particular working opportunities in architecture, engineer

and health services which are now open in ASEAN.
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